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Oakbrook Terrace, IL

Product placement: ‘Lite’s Rewards’ gives
New Amazon Prime scripted St. Pete/Clearwater major screen time
series filmed at The Don CeSar & la

aimed at attracting visitors

By Haley Hinds | Updated April 19, 2021 11:20pm EDT | Pinell

&

Subscribe to
the Daily Spark

News Weather Sports

GREAT DAY LIVE

COMMUNITY CONNECTION CONTESTS

ADVERTISE WITH US 10 INVESTIGATES

Streaming series filmed in St. Pete Beacl Get the latest right to your phone

GREAT DAY LIVE

Prime Video TV series “Life’s y—
Rewards” puts spotlight on St. Pete i

Visit St. Pete/Clearwater is the first city to announce a first-of-its-kind TV
series, entirely shot and produced in the destination where the show

takes place.

Be the group
trip MVP.
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% Set Jetting Trend

667

of travelers say their trips

have been influenced by a
place they've seen in
movies or TV shows.

- Expedia

A Expedia  shoptravel

USD B Listyourproperty  Support  Tips M Signin

And... action! The
2025 Set-Jetting
Forecast

Coming soon to a vacation near you: The year's
hottest film and TV locations to see for yourself.
From Squid Games in South Korea to
Wednesday's Ireland, they're sure to be smash
hits
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With The World’s Richest Travel & Enterfainment Data Consortium
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{ Adara x Samba TV

e Samba’s tracking technology is

Global Scale with 24 Smart integrated directly into 24 smart TV

TV Brands brands

With 48 million addressable TV devices globally powering massive S Opt_l n owners Of those TVS a l lOW

end-to-end viewership data and a household identity graph, Samba Samba to track the programs they

TV is transforming the viewing experience for everyone. . . . .
view across their various streammg

/10C bek0 @Eelement FINLUX -REGAL GRunoic HITACH! apps

R (Lfses o biibe 050 B3l B e Samba is able to segment viewers

SONY TCL 4IMUMR TOSHIBA VESTEL (¥)Westingous of specific programs to develop

techwood @/&rwaire LUXOR JVE advertising audiences

Adara and Samba TV have partnered to bring two first of their kind products to DMOs:
1. TV Impact Measurement - measure hotel bookings by viewers of specific content
2. TV Viewer Remarketing + Measurement - serve ads to viewers of specific programs and

measure hotel bookings generated by those ads
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VM x Adara 2024
Top Chef Results

($1.6M Targeted Hotel Revenue)

*Attribution Period: Feb. 1 - Sept. 17, 2024

11.5K

Flight Bookings

1.9M

Hotel & Flight Searches

120K

Hotel Bookings




IA

Fresh. Flavor.
Forward.

TOP FLIGHT ORIGIN DMAS
Orlando, FL

Las Vegas, NV

Dallas-Fort Worth, TX
Phoenix, AZ

New York, NY

T IV

TOP HOTEL ORIGIN DMAS
Milwaukee, WI
Minneapolis-St. Paul, MN
Cedar Rapids- Waterloo, IA
St. Louis, MO
Champaign-Springfield-
Decatur, IL

CINERORIVNE

visitmilwaukee.org |
#visitmke



RIVER HILLS

GLENDALE

WHITEFISH

BAY

BROOKFIELD

WAUWATOSA

MILWAUKEE

Top Destination City
by Hotel Bookings

GREENFIELD
NEW BERLIN

HALES

CORNERS GREENDALE

FRANKLIN OAK CREEK

visitmilwaukee.org |
#visitmke



-. Marketing with Travel Intent + TV Viewership
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* U.S.' Mega Decade of Sports

FIFA World Cup (US,

Canada and Mexico) Women's Rugby

World Cup (US:
cities tbd)

Summer Olympic
Games (Los
Angeles)

Winter Olympic
Games (Salt Lake
City)
. Men's Rugby World
“~Cup (US: cities
tbd)
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ARE YOU PREPARED FOR FIFA 2026?

Capitalizing on Tourism & Travel Trends Around the World’s Biggest Sporting Event

$14B+
Economic impact from FIFA 2022
in Qatar

25M+
Fans expected in the U.S. for FIFA
2026

147% 70%
YOY booking spike in GCC Travelers extend trips for sports
events

countries (2022)

60%+
Plan to visit other cities between
matches

7.8 days

Average international fan trip
length




WHY ADARA?

Full Funnel Media Targeting Across Unique Audiences

TRAVEL INTENT: Travelers actively searching for June 11-July 19, 2026, in and around World Cup host cities
(Adara)

PREVIOUS TRAVEL BEHAVIOR: Travelers who went to 2022 World Cup, other signature soccer events (Adara)

PURCHASE HABITS: Ticket purchasers for 2025 FIFA Club World Cup and searchers/buyers of 2026 World Cup
tickets (Ticketmaster)

TV CONSUMPTION: viewers of 2022 World Cup, other signature soccer events and 2026 World Cup (Samba TV)




. * Campaign Metrics that Stakeholders Understand

Associate your campaign with
data hoteliers care about

Provide hard metrics to gain the
confidence of elected officials

Satisfy board members that aren'’t
impressed with clicks, likes, and
views

*ADARA Y Insights
IMPACT PLUS

Enriched
fou aranowlooking at Enriched Hotel and Flight Data. Click here to leara mere about Impact PLUS

Visit Sazzmrah Tourism

Media Impact

Jan 1,2021 - Dec 31,2021

Dashboard > Activity Breakdovin Media Referrals 2 Origin Breakdown

Hotel Bookings
=
5,571,026

Hotel Secrches

Trip Planning Window =

Traveler Profile Trip Planning

Flight Bookrgs
=
35,147

Flght Searcres

Margets

Market

Katie Stapleton

Enriched

=

Qverlap & Uniques
Top Origin Markets - Hotel Bookers

Percentage of Travelers

Atlantz

New York

Tampa

Orlando

Miami

‘Washington

Philadelphia

Dallas-Ft Worth
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In-Market Visitor Spending from Marketing Exposure

$153.853.649
$113.958.322
$89 725 368
$84 918 644
$50.499.641
$41.128.421
$34.010.782
$27.594.131
$27.116.862
$20.551.545
$19.291.103
$16.209.821
$14.598.939
$13.262.838
$12.960.954
$10.924571
$9.744.595
$9.608.158
$7.540.737
$7.284.907
ST
$5.360.333
$4.664. 495
$4.654271
$4.012.508
$2.776.635
$1.942.488
$622.061
$380.087
$368.235
$346.056

Desfination Expendifure Analysis - Destinafion
Merchant Categories

1 Food Stores.

2 Restaur ants

3 Other Services

4 Other Retal

s Intenor Furrushing
6 Health Care

7 Clothing Stores.

L] Fast Food

. Vehucles

10 Gas Statons.

n Drug Stores

12 Professonal Servaces
13 Dscount Stores
14 Department Stores.
15 Electne Apphance
16 Recreation

1 Mad Orders.

18 Other Transportation
1" Hotets and Motels
20 Haroware Stores
n Utiktoes.

2 Education
23 Sporting Goods and Toys
24 Drinking Paces
» Auto Rental
2% Others
n Quasi Cash
% Repat Shops.
» Avhres

30 Trave Agencies
n Caterers

23178
364918
182.55%
168175
83.898
59.322
88342
252.340
47.095
125.400
102,795
50.540
53.628
26.410
30.265
27.808
T0.842
120.938
14.695
27370
14612
10778
16.640
26112
8252

3982
2252
1018
2482
2402

3.130.865
2404 842
689 468
1.045.942
401152
173,780
286.702
2246222
110510
51642
685.10%
126.908
259.005
71.020
52.700
92.600
200122
449228
28348
79.910
42835
25.568

7318
16.378
12.962
8,085
3648
3.900
4555
5.220

$689 38
31229
$491.50
3504 94
$601 92
$693 30
$386 22
310935
57579
16389
s178.96
$320.73
271223
$502.19
$428.25
$392 86
$13755
$79.45
$513.15
$266.16
39512
$497.48
$200 2
$178.24
$486.22
$555.60
$487.76
127616
$374.47
$14833
$14604

914
4739
$13014
$81.19
$125.89
$236.67
s1son
$1228
$24538
2413
$28.16
$127.73
$56.37
$186.75
$24594
$117.98
$46 60
$21.39
$266.01
$91.16
sian
4209 65
$135.33
$60 20
$245.00
2140
$240 26
$17054
$97.46
48084
$66.29

1
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1OTAL SPEND

$9,608,158

AVG/TRAVELER

and Motels

Hotels

JOTAL SPEND
§7,540,737

Hardware Stores
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. 3 KEY TAKEAWAYS

s Don't let lack of measurement hold you back from creative
content creation or partnerships

s Buy marketing targeting TV consumption vs. buying an ad on a
particular channel

% TV consumption + travel data = next level!
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e [hankyou!

Leroy.Bridges@Adara.com
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