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Longwoods International 

Established in o 1978 as 

consultancy-focused 

research company

Tourism since o 1985

Travel USA È since o

1990

Happy o 40thBirthday!!!



Methodology (short version):

Travel USA®

Å Largest ongoing study of American 

travelers

Å Quarterly random samples of U.S. adult 

population

Å Consumer online panel

Å Profiles of representative sample of 

300,000+ overnight and day trips each 

year

Å Overview survey, then a custom follow-up



After Looking Back 20 
YearsĮ
We Saw Five Key Takeaways:



1.  Road Trips are a Hidden Gem!



Total Size of Road Trip Segment in 2017

Total Overnight Road Trips = 136 Million

Children       
28 Million
20%Adults              

108 Million
80%



Total Spending on Road Trips in 2017 Ĥ
by Sector

Accommodations
34%

Eating/Drinking
20%

Retail
11%

Recreation
10%

Transportation at 
Destination
8%

Transportation 
to/from 

Destination
17%

Total Spending = $50.1 Billion



2.  Road Trips are a Growing Market! 



Road Trip Segment
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Base: Overnight Trips



Regional Destination of Trip
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